Pearson VUE
Marketing Portfolio

A partnership
for growth
Pearson VUE would like to become
much more than simply your
assessment solution provider. As
your strategic marketing partner,
we can offer you our expertise in
helping to understand your market
and increase test volumes through
targeted campaigns, creative
marketing initiatives and of course,
access to the wider Pearson
business network.

partnership
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Transition services are
just the beginning…
Whether your program is transitioning from
paper-and-pencil to computer-based testing
(CBT) or whether your stakeholders are
CBT–savvy and simply need to be informed of
a change in procedure, Pearson VUE Marketing
can help. In the last decade, we’ve helped
more than 80 programs transition smoothly to
computer-based testing through Pearson VUE.
General transition communications are
included in our core services. These include
developing a joint news release announcing
the relationship with Pearson VUE, as well as
various stakeholder communications: FAQs
for test takers, educators, board members

and testing centers; announcements for your
organization’s website and landing page on
pearsonvue.com; sample newsletter articles;
and email communications that explain the
change in process and benefits of computerbased testing with Pearson VUE.
If appropriate, we can also provide you with
information to distribute at key company
events or even send a representative to
answer questions from constituents. All of our
transition efforts are focused on helping assure
stakeholders that Pearson VUE is committed
to providing them a professional, secure and
streamlined testing experience.

Test center newsletter

RTA news release

transition services
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The Future of PTCB
Beginning in 2007, PTCB will transition the
Pharmacy Technician Certification Exam (PTCE)
to a computer-based format

certification through computer-based testing
Rapid Turnaround of Results – Preliminary exam results will be available to candidates
immediately upon completion of the exam. Official results will be mailed to the candidate after the
conclusion of each five-week testing period. Having immediate results allows candidates to begin work as
a certified pharmacy technician, and employers to utilize their skilled pharmacy technicians more quickly.
Additional Testing Locations – Pearson VUE has more than 200 Pearson Professional Centers
located throughout the United States and its territories allowing candidates to test at a location that is
not only convenient, but also reduces travel time and expense. A complete list of test center locations
is available at www.PTCB.org.
Increased Testing Flexibility – The PTCB exam will be administered during five-week testing
periods, four times a year, giving candidates greater flexibility to take the exam at a time that best fits their
schedule. Exams can be taken during the day and in some locations, in the evening and on weekends. With
a wider choice of exam appointments and more testing locations, candidates have more flexibility and
choice regarding when and where they test.
Easier Registration and Scheduling – Computer-based testing makes registering for and

scheduling PTCB exams simple and flexible. Candidates have the ability to schedule and reschedule their
exams up to 48 hours prior to the testing time without incurring additional charges.

Enhanced Testing Experience – The Pearson Professional Centers are carefully controlled testing
environments designed solely for high-stakes testing. The test centers are quiet, distraction free, and
encourage peak performance from each candidate. With well-lit parking and easy accessibility from major
highways, the Pearson-owned and-operated test centers provide the best service, security and overall
testing experience in the industry.

Increased Exam Security – Each Pearson Professional Center is a highly secure testing environment

with the most advanced security processes in place to protect the integrity of the PTCB exam. Strictly
enforced procedures prevent unauthorized access to test items, exam results, and other sensitive information.

PTCB transition FAQs

Transition information on HP landing page

transition services		
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Our approach
In addition to the transition services we
provide, Pearson VUE Marketing also offers
clients a range of additional services designed
to strengthen, enhance and grow your
program. Our marketing support will be
focused on partnering with you to grow your
reach, revenue and customer satisfaction with
concrete and measurable goals. As partners,
we will discuss your programs, needs and
targets for different markets.
Consequently, we will define and plan activities
to increase knowledge of a particular market or
candidate behavior through market research,
build partnerships in new markets, or run
creative campaigns that will increase awareness
and volumes. We will build on successful
initiatives that help our clients reach desired
results. We bring unparalleled creativity,
resources, and execution to the table—backed
by the promise of the CEO of Pearson, an
$8.5 billion business and the world’s largest
education company.

Unique benefits of Pearson VUE’s marketing
services:
• Access to the world’s largest test center/
training network
• Strategic marketing planning based on
an unrivalled understanding of testing
programs across sectors
• Extensive experience running global
campaigns
• Integrated, full-service model with
comprehensive marketing communications
capabilities.
Marketing services may be funded by your test
delivery contract, be billed individually, or even
be structured so that you only pay for services
that directly result in incremental growth.

Pearson VUE’s marketing services are targeted toward growing your reach, revenue,
and customer satisfaction with concrete and measurable goals, e.g., eliminating the
fear of failure as a barrier to taking a test or increasing the train-to-test ratio.

our approach
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List of additional services
• Advertising

• Newsletters

• Brand awareness

• Social media

• Brochures

• Specialty items

• Conferences & events

• Sponsorships

• Data mining/Research

• Test center marketing

• Direct mail

• Videos

• E-Marketing

• Web design

The following pages highlight a wide variety of marketing services that
Pearson VUE has developed and implemented to promote various
credentialing programs. We invite you to take a look.

additional services
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Using market research to fine
tune your testing program
Our marketing team can work with you to
conduct candidate research to inform and
support your program strategy and marketing
campaigns. For example, we can help you
design electronic surveys to collect market
data around candidate or training providers’
behavior and perception. That data then
becomes useful information to maximize the
effectiveness of future campaigns designed
to increase testing. We can also work with
you to develop case studies and testimonials
that demonstrate the value of certification to
candidates and employers.

Whether the goal of your program is to
increase testing volume or to establish
your credential as the standard of
excellence for your industry, we can
help you in a way that’s strategic and
data-driven.

An Oracle White Paper
October 2011

With the economy in a slump and unemployment at record
levels, it’s tougher than ever to stand out in the competitive field
of IT. Numerous research studies have shown that certification
THE CAREER BENEFITScan
OFprovide
CERTIFICATION
IT professionals the knowledge & skills they need
to succeed. This document summarizes the key advantages of
certification and provides examples from IT professionals on the
benefits of certification.
Is Certification Worth It?

81 percent of those who
earned a certification in the
last five years stated it was a
worthwhile endeavor.
Global Knowledge/TechRepublic 2011
Salary Survey

The answer is a resounding YES for IT professionals who are looking to boost their
career. While there are no guarantees, certification has been shown to enhance
various aspects of an IT professional’s career, including:
• Employability
• Salary
• Job Effectiveness
• Job Satisfaction

Employability

Excerpt from EMEA-based value of certification survey

“An investment in knowledge pays the best interest.” – Benjamin Franklin
Many employers prefer hiring applicants with certifications, viewing the credential
as evidence that a new hire knows the procedures and technologies required.
• With unemployment at record levels, hiring managers may receive hundreds
of resumes for a single opening. Certification is one way to stand out from
the pack. In a survey by Certification Magazine, 64 percent of hiring managers
rated IT certifications as having extremely high or high value in validating
skills and expertise.
• While there’s no shortage of applicants, many employers have difficulty
finding employees with the right set of skills for certain positions. A recent
survey by Robert Half found that 48 percent of CIOs think it’s tough to find
skilled professionals today. Certification confirms that a candidate has the
necessary background for the job at hand.
“If two people with roughly the same background and experience are vying for the
same job, the certified person will usually get to the top of the HR pre-screening pile.
Certification gives an employee the edge.”
– Hans Forbrich, CEO, Forbrich Computing, provider of Oracle certification
training since 1984.

Page 2

Oracle Career Benefits of Certification white paper

market research
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Educating the public and
safeguarding your credential
Pearson VUE can help you spread the word
about program initiatives or enhancements,
utilizing our resources to help you develop
specialized features on your testing program
and stories appearing in targeted publications,
online or offline. Whether using social
media, global newswires or our own monthly
newsletter to our authorized test centers, we
can help you identify the most efficient and
cost-effective ways to get your message out to
stakeholders and the public.
As leaders in the testing industry,
Pearson VUE and its clients have a vested
interest in highlighting awareness of security
issues to protect and increase the value of

certification and discourage cheating, so we
have pioneered creative campaigns to increase
the visibility of the security measures we
employ to protect your program and increase
awareness of international laws regarding
intellectual property.
As a public awareness campaign, security
initiatives highlight the seriousness of test
fraud, as well as underscore your organization’s
commitment to prosecuting perpetrators of
test fraud, proxy test-taking, and cheating.
This deters criminal activity while enhancing
the perceived value of certification as a valid
indicator of a person’s abilities.
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public awareness

9

Strengthening your brand
Building a successful credentialing brand
involves integrating a combination of marketing
initiatives to help develop, grow and preserve
the value and credibility of your testing
program with candidates and stakeholders.
Pearson VUE has helped develop successful
branding/rebranding strategies for a number
of clients including brand new programs, with
marketing efforts that range from logo and
Web site creation to communication and direct
marketing efforts.

Health Information Technology Professional
(HIT Pro™) Examinations

HIT Pro website

Candidate Guide
Health Information Technology Competency Exams
for Tomorrow’s Health IT Professionals

Version 1.1
Note: It is your responsibility to ensure that you have the most current version of the Candidate Guide

Reaching stakeholders
through direct marketing
We can plan, design and implement a variety
of direct marketing campaigns to promote
your certification program or communicate
critical information about your training or
testing process. These can be in the form of
email blasts, print/electronic flyers/posters or
promotional items sent to all or a selection of
our network of test centers or to a targeted list
across a profession or region.

Informational postcard for UKCAT
Oracle test center promotion

branding & direct mail
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Reinforcing your message
with advertising
Advertising can reinforce your messaging and
promote the value of your credential. We will
work closely with you to determine the target
audience and appropriate messaging.
Ads can be printed as posters and placed in
Pearson VUE® Authorized Test Centers or
be included as “back matter” ads in Pearson-

“My GED—I did it
for my daughter.”

published titles and training materials that
pertain to your certification. Ads targeting
corporate hiring managers can be placed in
trade publications or printed for distribution at
conferences. In addition, ads can be placed—at
favorable rates—on a space-available basis in
the Financial Times.

NCEES has engineered a new
way to deliver the FE Exam

Be the role model you want to be for your loved
ones—and yourself.
Demonstrate the value of education by obtaining your GED credential, which certifies your
attainment of high school-level academic knowledge and skills. The GED Tests are now
available through Pearson VUE’s computer-based testing centers. With flexible scheduling,
convenient test center locations and faster test results, GED testing has never been easier.

どこにお住まいでも。

The Fundamentals of Engineering (FE) exam
serves as the foundation for your future career.

Join the over 17 million people worldwide who have earned the GED
credential.
Now,
NCEES has chosen Pearson VUE to deliver the FE exam
Visit www.PearsonVUE.com/GED to schedule your test today.through its network of more than 210 Pearson Professional

Centers. With the FE exam and computer-based testing through
…あるいは何を追い求めていらっしゃっても。
Pearson VUE, you can be sure your foundation is solid. Every
Pearson Professional Center is built from the ground up to deliver
a quiet, professional testing experience for every student, every
time. Learn more at www.PearsonVUE.com/NCEES

Learn more at www.PearsonVUE.com/NCEES.

LIABILITY OR ASSET?
In the competitive world
of financial services, knowledgeable
キャリアのために新しい都市に引っ越しても、新しい可能性を追い求めていても、
オラクル大学ト
レー employees are an asset to your
organization—make sure your operations and support staff have the industry savvy they need with the
Investment Fundamentals
Certificate.
From the creators of the industry-leading Chartered Financial
ニングは、皆さんがオラクルテクノロジーを最大限に活用できるよう支援します。
そして、
オラクル認定
Analyst (CFA) designation, this new credential validates an essential understanding of investments that
書が、
そのトレーニングを実証します。
あなたが可能性を秘めているだけではなく、
実際に使っているこ
will ultimately enhance
the performance of your organization.
CFA Institute provides
self-study materials, online scheduling and exam appointments at convenient
とを世界に示してください。世界中のどこからでもトレーニングを受講できますし、
認定試験は世界各
Pearson VUE test center locations, so it’s easy for your employees to take the Investment Fundamentals
exam and earn their certificate. 皆さんのキャ
国の5000ヶ所以上の試験会場で受験することができます。
オラクルをご利用になれば、
To learn more, visit www.pearsonvue.com/CFA.
リアを簡単に新しい次元に引き上げることができます。

詳細に関しては、PearsonVUE.com/Oracle をご覧ください。

Concept ads for assorted programs
Space-available ads placed in Financial Times

advertising
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Positioning your certification
to military and government
audiences
Through a combination of marketing initiatives,
Pearson VUE is educating the U.S. military on
the benefits of on-site testing and the value of
certification.
Since 2005, Pearson VUE has been delivering
certification exams to Service members, their
families, federal contractors and Department
of Defense (DoD) employees on military
installations in the United States and overseas.
We’ve established key relationships with
DoD program offices that assist Service
members with linking their military training

to civilian certifications, encourage spouses of
Service members to get trained and certified
in “portable” occupations, and help Service
members transition from the military with
marketable civilian skills.
Recognizing that employability is a key factor
in lowering recidivism among former inmates,
Pearson VUE has recently begun the complex,
but rewarding process of facilitating computerbased testing in U.S. correctional facilities. For
certain programs, this population presents a
viable and motivated candidate base.

Pearson VUE markets
client programs to
encourage certification
testing at over 350 U.S.
military test centers
across the globe.

CompTIA military kit mailing

military and government testing
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In July of 2012, Pearson VUE orchestrated a joint
sponsorship for 24 of our clients and partners at the
DoD Worldwide Conference to educate attendees
about the wide variety of career certification programs
offered by our partners.

DoD Worldwide Education Symposiums 2012 - Pearson VUE’s Incredible Treasure Hunt Sponsorship

military and government testing
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Creating an education
infrastructure to complement
your core business
As part of Pearson plc, Pearson VUE can
leverage the unique assets of an $8.5 billion
organization to offer clients marketing
opportunities that aren’t available elsewhere—
at a very affordable cost.
The global leader in education publishing,
Pearson brings together landmark academic
publishers like Prentice Hall, Addison-Wesley,
and Allyn & Bacon. In the technology space,
InformIT, Safari Books and Pearson’s many
IT “press” relationships provide a wealth of
educational content that can support and
strengthen our client’s certification business.
We can help you address the learning,
preparation and practice needs of a new

mindhub.com

mindhub learning partnership

generation of certification candidates by
repurposing existing content in new ways
to create and market:
• Exam preparation materials
• Custom self-study text
• Online courseware
• Exam pre-courseware
Your organization can then sell these materials
directly to test-takers via mindhub.com,
Pearson VUE’s online certification preparation
resource, or in a custom-branded store that
incorporates world-class study materials with
vouchers and information on the value
of certification.

mindhub.co.uk
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With world-class learning resources at our fingertips, Pearson VUE is uniquely
positioned to help you both market your existing educational offering and
create world-class content to enhance it.

Client-branded marketplaces

mindhub learning partnership
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Integrating web and multimedia
into your marketing
Pearson VUE can also help you develop
microsites for initiatives related to your testing
program and help you manage, maintain and
promote them. These microsites provide an
inexpensive tool for making information about
your initiative or campaign readily available
to your candidates and for tracking traffic
and results.

To reach the broadest audience possible, it’s
important to present information in multiple
ways; and if a picture is worth a thousand
words, then moving images communicate even
more. Pearson VUE can help you create short
videos or animations to explain your program’s
requirements or benefits that can be used on
your website or distributed via social media.

UKCAT microsite

Cisco admissions Flash

UKCAT Practice Test

microsites/multimedia
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Building your certification
base through industry events
Pearson VUE can help build your certification
base by promoting certification at industry
conferences and tradeshows; either by
providing on-site testing or associated
promotions. Conference event testing presents
a unique promotional opportunity for clients.
Another way to support testing at events is by
distributing discounted exam vouchers as an
additional benefit of event registration. These
vouchers usually have a shorter expiration date
than a regularly purchased voucher, in order to
instill a sense of urgency and better connect it
to the overall event experience.

Pearson VUE helps our clients form new
partnerships to develop their business in both
existing and new markets. These initiatives
can include organizing special workshops or
seminars that involve other clients, training
partners or subject matter experts, offering
an opportunity for our clients to network and
build relationships with others in the industry
to grow their programs.

Pearson VUE / Cisco Test Voucher
To redeem this voucher, register for your exam at PearsonVUE.com.
This voucher may be used only at a Pearson VUE Authorized Test Center and is governed by the following terms:
•

You must complete your exam by the expiration date found

•

May not be redeemed for credit.

on the front of this voucher.

•

May not be transferred or sold.

•

Neither Pearson VUE nor Pearson VUE Authorized Test Centers
are responsible for lost or stolen vouchers.

•

The expiration date cannot be extended.

•

Expired vouchers have no value.

•

Void if altered or revised in any way.

TEST VOUCHER
CSME6Y9438752

Questions? Visit PearsonVUE.com for complete contact information.

Event voucher

Become Adobe Certified

15% Off Any
Adobe® Creative Suite® 5
VMworld 2009
ACE Exam
Your Guide to Certification at

• Must-See Destination: On-site Pearson VUE test center
located at the San Francisco Marriott – Club Room (2nd Floor).
Take your next VMware exam at the conference and save $70!

Conference
Testing Hours:
Monday, August 31
10:00 a.m. – 5:30 p.m.
Tuesday, September 1
9:30 a.m. – 5:30 p.m.
Wednesday, September 2
9:30 a.m. – 5:30 p.m.
Thursday, September 3
8:00 a.m. – 5:00 p.m.

• Our Top Pick: Make sure to ask about the latest in VMware
certification – VMware Certified Professional on vSphere™ 4!
This new certification exam is available on site at VMworld 2009
or at a Pearson VUE® Authorized Test Center near you.

• Event Updates: Follow us on Twitter: @PearsonVUE

To locate a Pearson VUE® Authorized Test Center
near you or to register for your next VMware exam,
visit PearsonVUE.com/VMware or call 800-676-2797.

Event postcards

events and conference testing

Multiple client sponsorship at GITEX Technology Week in Dubai, UAE
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Leveraging instructors to
improve the train-to-test ratio
Over the term of a multi-day course, IT
instructors build enormous credibility
with their students; therefore, Pearson
VUE designed a program to leverage this
relationship. The Instructor Rewards program
focuses on increasing the value of testing
and certification through the instructors that
deliver the training. Our approach provides
instructors with the tools and data they
require to effectively communicate the value
of certification. It includes a reward structure
which encourages instructors to promote
certification testing and provides them with a
discount to pass along to candidates who sit for
an exam. The program engages the instructor
community and rewards them for driving
certification.

In each case, prize structures are carefully
determined to maximize the incentive to
instructors while being mindful of taxation
requirements, legal restrictions, fulfillment
logistics and overarching program objectives.
Pearson’s unprecedented access to IT learning
materials enables us to create award structures
that motivate desired behavior and reinforce
the instructors’ individual professional
development. This approach supports
both short- and long-term growth of the
certification program.

Learn More, Earn More...

• Demonstrate VMware software technical expertise to employers and customers.
• Validate their IT skills and experience in virtual infrastructure.
• Increase opportunities for career advancement.
• Improve earning potential. According to a recent survey, 77% of IT staff members
. In addition,
76% of hiring managers indicated a positive correlation between staff earning
†
†

Instructions:
Register for your discounted
exam online at
PearsonVUE.com/VMware
or call us at 1-800-6762797.
The voucher number may
be used on any VMware

Source: Global Knowledge and TechRepublic 2012 IT Skills and Salary Report.

your customers, colleagues, and management and be better positioned to take advantage of
career opportunities in an evolving IT industry.

may be used multiple times.
Further, the voucher
number has no cash value,
and may not be transferred
or sold.

Student Discount Offer
Students receiving classroom instruction from a VMware Certified Instructor are eligible for a
50% discount on a VMware Certified Associate (VCA) certification exam. Add the voucher
number below when you register for your discounted VCA exam!

Instructor Rewards
Voucher Number: *

Please Note: You must schedule and sit for your exams before January 31, 2014, in order to
qualify for the discount.
* Exams available for discount using the above voucher number are:

VMware is a registered trademark of VMware, Inc.

VMware Instructor Rewards materials

instructor/test center promotions
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Puppet Labs Instructor Rewards

instructor/test center promotions
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Re-engaging test takers
through timely, targeted
promotions
“Second Shot” was created when Pearson VUE
research uncovered fear of failure as the largest
single barrier to taking a certification exam
following training.
The program Pearson VUE first launched
grew to become one of our most successful
certification marketing campaigns ever,
resulting in a 500 percent increase in academic
reach. Since then, we have launched more
than a dozen variations of this program—
each designed to achieve a specific, targeted
objective.
Examples:
• Bring individuals whose certifications have
lapsed back into the program
• Re-engage test takers who have failed an
exam and may be at risk of dropping out of
the program.

• Encourage adoption of a newly launched
certification upgrade or specialization.
• Quickly drive recertification of candidates
who are in danger of letting their
credentials lapse.
• Build candidate volumes in a specific
geographic region.
• Introduce and up-sell study materials by
bundling them with retake vouchers.
Each of these programs was targeted to
a specific candidate base and structured
according to the client’s discount criteria. In
some instances, initial exams were full-price
and others were discounted. Some programs
offered free or discounted retake exams for
those who failed and others incorporated an
additional incentive for those who passed.

Pearson VUE has expanded on the Second Shot
concept to help certification programs achieve unique
goals, such as launching a new exam or encouraging
test takers to renew a lapsed credential.

CompTIA Replay promotion

candidate promotions
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VMware Next Step promotion

candidate promotions
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Influencing candidates when
they are most receptive
Pearson VUE touches more than 14 million test
takers every year. As a result, we can help you
maximize the effectiveness of the registration,
scheduling and testing process by up-selling
practice tests at the point of registration
or linking smart promotions directly to the
candidate’s score report (for example, offering
a discounted retest or study materials to a
candidate who has failed). By reinforcing the
certification message at this critical point, we
can often motivate a discouraged candidate to
keep working toward certification. Likewise,
we can build on the momentum of a successful
experience by offering passing test takers
a discount on the study materials or exam
needed for the next certification milestone.

Programs that use Pearson’s Credential
Management solution have even more options
for creating targeted marketing promotions.
Candidates who visit the Credential Manager™
self-service portal to track their education
and certification progress may be greeted
with highly customized banners and targeted
offers to guide them through their certification
journey and incent them toward achieving the
next logical milestone. In addition, Credential
Manager’s custom reporting capabilities allow
exam sponsors to identify trends that can help
them make strategic decisions about expanding
or marketing their program.

Credential Manager sample landing page and event-based email

Credential Manager™
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Point-of-registration promotion

Score report promotion

Credential Manager™
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Let’s talk!

If you’d like to learn more about Pearson VUE’s marketing services and how our team
can help you grow your program, please contact us at PVmarketing@pearson.com.

PV/portfolio/US/9-14
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